
05/02/2015

1

2014 Business Survey

Conducted by GRTU

January 2015

0.00%

2.00%

4.00%

6.00%

8.00%

10.00%

12.00%

14.00%

16.00%

18.00%

4.50%

2.00%

6.00%

1.00%

11.50%

4.50%

1.00%

4.00%
4.00%

4.50%

5.50%

10.50%

2.50%

7.50%

10.00%

4.00%

17.00%

What is your line of business ?
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How many people do you employ ?

Sales increased by 30% and 

over from the previous year

2%

Sales increased by up to 

20% from the previous year 

9%

Sales increased by up to 

10% from the previous year 

25%

Sales decreased by 30% and 

over from the previous year 

2%

Sales decreased by up to 

20% from the previous year 

9%

Sales decreased by up to 

10% from the previous year 

22%

Remained the same 

31%

How do you compare your sales during 2014 as compared to 2013 ?
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Sales increased by up 

to 30% 

36%

Sales decreased by up 

to 30% 

33%

Remained the same, 

31%

How do you compare your sales during 2014 as compared to 2013 ?

(Combined Values)

Sales increased by up 

to 30% 

25%

Sales decreased by up 

to 30%

40%

Remained the same, 

35%

How do you compare your sales during 2014 as compared to 2013 ?

(Combined Values - Retail only)
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What are the main reasons that you feel 
led to increase in sales in 2014?
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What are the main reasons that you feel 
led to increase in sales in 2014?

• Change in business strategy: Changed the shops` location, 

increased level of professionalism & networking.

• New business opportunities such as exports and new areas 

such as the film industry.

• Use of Government grants.

• Change in Government.

• Valletta is growing stronger as a commercial center.
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What are the main reasons that you feel led to decrease in sales in 2014?
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What are the main reasons that you feel led to decrease in sales in 2014?

• Change in people’s lifestyle

•Wardens pestering clients

• Scrapping of old cars

• Lack of consumer confidence
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2015 will be better 

36%

2015 will be the same 

47%

2015 will be worse 

17%

What are your expectations for 2015?

Expand your business 

31%

Downsize your business 

5%

Keep your business the 

same size it was in 2014 

57%

Close down your 

business 

1%

Change your line of 

business 

2%Pass over your business 

to third parties 

2%

Other

2%

What are your plans for your business for 2015?
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Expand your business 

31%

Downsize your business 

5%

Keep your business the 

same size it was in 2014 

57%

Close down your 

business 

1%

Change your line of 

business 

2%Pass over your business 

to third parties 

2%

Other

2%

What are your plans for your business for 2015?

• Restructuring and rebranding

• Include other lines of business and export

• Try to save my business

Yes

46%

No

54%

Are the sales (turnover) of your business affected by festivities?
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Very satisfied

2%

Satisfied

44%

Neutral

30%

Dissatisfied

15%

Very dissatisfied

4%

No Answer

5%

What are the overall views on your business' sales (turnover) 

during the festivities?

Very satisfied

2%

Satisfied

44%

Neutral

30%

Dissatisfied

15%

Very dissatisfied,

4%

No Answer

5%

What are the overall views on your business' sales (turnover) 

during the festivities?

What do you think affected sales (turnover) during the festive season?

Positive :  (in order or preference)

•Weather

• Company strategies

• Longer opening hours
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Very satisfied

2%

Satisfied

44%

Neutral

30%

Dissatisfied

15%

Very dissatisfied,

4%

No Answer

5%

What are the overall views on your business' sales (turnover) 

during the festivities?

What do you think affected sales (turnover) during the festive 

season?

Negative : (in order or preference)

• Online shopping

• Less spending power

•Weather

• Parking and wardens

• Unfair competition

• Super 5

• People are staying at home

•Market stagnation

December 8th

12%

December 24th

12%

Week before Christmas

22%

Xmas week

23%

Week after Christmas

31%

What are the overall views on your business' sales (turnover) 

during the festivities?
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Very satisfied

2%

Satisfied

27%

Neutral

45%

Dissatisfied

20%

Very dissatisfied

6%

So far do the current sales (turnover) levels in January 

match your expectations?

Very effective

3%

Effective

34%

Dissatisfied

7%

Very dissatisfied

1%

Not applicable

55%

Have you found sales(discounts) and promotions effective?
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Yes

60%

No

40%

Do you think your business is affected by the yearly national Budget?

Positive

15%

Negative

29%

No Effect

56%

How did this year's Budget affect your business?
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Positive

15%

Negative

29%

No Effect

56%

How did this year's Budget affect your business?

Are there any measures announced in the Budget you feel will have a 

positive impact on your business in the short or long run? 

• Reduction in electricity prices

• Tackling unfair competition by sea

• Removal of eco tax

• Promotion of certain specific sectors

• Extension of certain schemes

• Reduction in road tax for small engine capacity motorcycles

• Addressing transport issues ease deliveries

• Everyone subject to VAT regulations

• Stamp duty of first time buyers

• Scrappage scheme

Positive

15%

Negative

29%

No Effect

56%

How did this year's Budget affect your business?

Are there any particular measures announced in the Budget you feel will 

have a negative impact on your business in the short or long run?

• Small COLA increase = less spending power

• Excise duties on ammunition, wines, tyres, lubricants 

• Fuel price did not decrease but increased

• Increase in road licenses

• All these excise duties will only aggravate the problem of unfair 

competition

• Few incentives to industry 

•Measures re employment of people with disability 

• Increase in running costs 

• Increase in tax of cement 

• Change in taxation system when selling property 
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In order of preference

• Unfair competition. 

• High fuel costs. 

• Parking in all localities, especially in commercial areas and Valletta.

• Reduction in bureaucracy and Government administrative charges.

• Easier access to funds and grants.

• Eco Tax.

• Saturation of market.

• Issues in relation to public procurement  (fairness).

•More help for Gozo businesses.

• Tackle dominant position players and their charges.

• Help to compete online.

• Hawker permits.

Concerns for 2015

In order of preference

• Attracting better quality tourists.

• Labour force limitations and lack of skills.

• Postal charges to export.

• Late payments.

• Student card issue.

• Rent laws.

• Reducing heavy vehicle licenses.

•Wardens.

• Loading and unloading issues.

• Car scrapping scheme to include also commercial sector.

• Opening Hours. (Bars want extended opening hours)

Concerns for 2015
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Methodology

• Survey was conducted online through a 
system of tokens. 

• Only members that received a token by email 
could participate. 

• Respondents can only use their token once.

• The responses of 200 participants was 
recorded.

• Selection of recipients was random from 
GRTU’s membership database.

Thank you

Any questions please ?


